Royal Shakespeare Company board mem-
ber Laurence Isaacson is passionate about
acting, and his hunt for a New York pied-a
terre can only be described as Method in
its truest sense: full immersion. Isaacson,

also a London restaurateur and chairman
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Fur, feathers, and a giant lizard take center stage at a SoHo loft by Benjamin Noriega-Ortiz

of the media-genic private club Home
House, and partner Mark Watty, a writer
producer, toured 22 apartments in 48

hours, winding up at a loft on the [rayed

edges of SoHo—just off Broadway, ir

appropriate thespian fashion
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Isaacson's search for a designer was more
improv in spirit. Intrigued by the building's
sleek and quirky lobby, he inquired after
the name of the person responsible, then
simply showed up at Benjamin Noriega

Ortiz's office unannounced. Given the
designer’s penchant for outsize theatrical

statements, a casting director couldn’t pos-

have found a better fit for the role

&
‘When | opened the door and saw lamps
with ostrich-feather shades, | knew we'd
get along,” Isaacson recalls.

He and Watty now possess their very
own ostrich-feather lamp shades—as well
as a 15-foot-tall aluminum-leafed portal,

a saucy photographic reinterpretation of

Caravaggio's ll Bacchino, and plenty of other
scene-stealing details. “l took a clean, boxy
space and added color and feathers and fur
and a twisted sense of scale,” summarizes
Noriega-Ortiz, who collaborated with ar-
chitect Brian E. Boyle on the 4,000-square-
foot duplex.

Because Noriega-Ortiz and |saacsor

derstand the dramatic value of a grand en-
trance, the designer moved the front door

to the dark garden level, making the ground

level appear brighter by comparison. The

two are connected by a new stainless-st
staircase that climbs a gold-glazed stair

well—painted to simulate a skylit glow—

and slices through the garden-leve

This faux light well, which gives a sense
of openness to the windowless den, is just
one of Noriega-Ortiz's bright solutions to
the loft's lack of sunshine and views. Most
outrageous is the come-hither photo Car
avaggio, blown up to a 4-by-5-foot billboard
format and positioned to juice up an undis
tinguished courtyard wall that faces the
front door. Noriega-Ortiz

styled and pro-
duced the original photo for a New York
magazine story. “l discovered the model or
the street—just like Caravaggio used to,”
ne says proudly. “I'm obsessed with ba-
roque art.” (Why doesn't this surprise us?)

Upstairs, he mirrored an 82-foot-long

wall and aluminume-leafed the original -
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